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WELCOME TO THE UNIVERSITY OF DAYTON--ON CD-ROM, 
STUDENT RECRUITMENT AROUND THE COUNTRY TURNS HIGH-TECH 
DAYTON, Ohio-- Fresher than a viewbook, cheaper than a video, able to bypass 
short attention spans and compress megabytes of information into a single CD~ROM disk, the 
ne~t wave of student recruitment materials is multimedia. And it's computer science students 
- not admission counselors, marketing gurus or publications editors - who will bring it to 
you. 
As colleges and universities begin to test the appeal of a multimedia pitch to 
prospective students, they're counting on current students- and their technological expertise 
-to lead them to the information age. At the University of Dayton, management 
information systems students have used CD-ROM technology to create a multimedia, 
interactive viewbook - a recruitment presentation that blends sound, photos and graphics and 
aims to stand out from the stack of traditional publications that college-bound students 
receive. 
If the medium is the message, as Marshall McLuhan wrote, then the message on its 
way to prospective students is that the University of Dayton is high-tech, user-friendly and on 
CD-ROtv1. 
"The idea was to bring prospective students to campus, without them having to drive 
here,'~d Brian Witchger, one of five graduating seniors who worked on the project as the 
culmination of a two-semester analysis and design class. Slip in the disk. See a photo of the 
historic chapel at sunset fill the screen. Listen to the upbeat music and pleasant voice that 
directs you to the menu bars. Click on the options for in-depth information about faculty, 
facilities, student activities - or any of the questions prospective students routinely ask: 
"How big are the dorm rooms? What kind of stuff should I bring with me? What are the 
meal plans? What kinds of scholarships are available and how do I apply?" 
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Dayton's enrollment management division will distribute the disks to high school 
guidance offices and to prospective students with access to PCs with CD-ROM capability. 
The University of Dayton team is banking on projections that CD-ROM technology 
will soon become as common as home computers- at least in Dayton's key recruitment 
areas. "You can get a complete multimedia upgrade kit for a PC for under $700," says senior 
Andrew Linegang. "Even if it's not in the home, it's in the high schools." 
Unlike the CD-ROM presentations marketed by CollegeView and currently in high 
school guidance offices, which include "a couple of paragraphs about thousands of colleges 
on a single disk, this disk is all about the University of Dayton and it can be updated as 
information changes," Linegang said. "And it's economical. To press a CD costs about $250 
for the master. To make 100 copies costs about $1.15 each." 
The team is also counting on the credibility of a presentation created by students for 
students. "This project really shows the quality of the education you get at the University of 
Dayton," said team member Matt Ramsey. "I think prospective students would be impressed 
to see that, after you go here for four years, you would have the technical knowledge to 
produce something like this." 
Dayton isn't alone in relying on its management information systems students. Texas 
Tech University plans to target high school guidance offices with MultiRep, a multimedia 
presentation originally developed as a senior project to promote the computer science 
department. Pending funding, MultiRep is on its way to becoming an interactive viewbook 
for the entire university. "Students like it, especially the beginning when the fight song is 
played and there's a collage of various pictures and animation going on. And unlike a video, 
students can go right to the part they want to see," said Donald J. Bagert, a computer science 
professor and undergraduate adviser at Texas Tech. "They can pace themselves, so they 
don't.get bored." 
At Lehigh University, graduate students in the educational technology department have 
developed a touch-screen multimedia program that will be used in the admission office. 
Instead of flipping through recruitment brochures while waiting to tour the campus, 
prospective students and visitors can punch up a presentation that includes audio, video, slides 
and graphics. 
Tulane University recently introduced an interactive disk for Macintosh computers 
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